
what can I do with a degree in... 

marketing 

 American Marketing Association: 
www.marketingpower.com 

 Business Marketing Association:  
www.marketing.org 

 The Direct Marketing Association:  www.the
-dma.org 

 National Association of Sales Professionals: 
www.nasp.com 

 Advertising Research Foundation:  
www.arfsite.org 

 Association of Marketing Educators:  
www.canton.edu/marketed 

 Marketing Jobs:  www.marketingjobs.com 

 Access Sales Jobs.com:  
www.accessalesjobs.com 

 Sales Workz.com:  www.salesworkz.com 

 Marketing Manager Jobs: 
www.marketingmanager.com 

 Marketing Power.com:  
www.marketingpower.com 

 Market Research Jobs: 
www.researchinfo.com/docs/jobs/index.cfm 

 AdAge.com Career Center: www.crain.com/
classified/adage/index.cfm 

 Ad Agency Jobs: www.adagencyjobs.net 

 Advertising Media Internet Center:  
www.amic.com 

 Fish Marketing: www.fishmarketing.net 

 MAC of Michiana: www.theadclub.org 

 Heptagon: www.heptagoninc.com/careers.htm 

 Pathfinders Advertising & Marketing 
Group: www.pathfind.com 

Account Representative  

Advertising Specialist  

Brand Manager  

Marketing Research 
Analyst  

Retail Buyer  

Merchandising Manager  

Comparison Shopper  

Packaging Specialist  

Consumer Affairs 
Specialist  

Product Manager  

Customer Service Manager  

Promotions Director  

Direct Mail Specialist  

Public Relations Manager  

Distribution Manager  

Retail Manager  

Franchise Specialist  

International Marketer  

Telemarketing Rep.  

Internet Marketing Spec.  

Wholesale Salesperson  

Inventory Control 
Specialist 

Sales Representative 

Sales manager 

Logistics 

Pharmaceutical 
Representative 

Marketing Specialist 

OO C C U P A T I O N A LC C U P A T I O N A L   
TT I T L EI T L E SS  

Explain available services 
and/or products 

Manage products and 
services  

Order, price, display, and 
inventory merchandise  

Create marketing 
campaigns  

Conduct sales analysis  

Develop research 
methodology and analyzes 
data, generates reports  

Conduct marketing audits  

Develop marketing 
strategies and tactics 

Event marketing 

Planning ability to 
influence and persuade  

Oral and written 
communication skills  

Problem solving  

Teamwork  

Management  

Interpersonal skills  

Negotiation  

Leadership  

Supervisory skills  

Creativity  

Quantitative skills  

Marketing skills  

Adaptability and flexibility 

Advertising agencies  

Media 

Consulting firms  

Nonprofit organizations  

Entertainment firms  

Public relations firms  

Franchisers 

Retailers 

Sports teams/athletics 

Transportation firms  

Manufacturers/wholesalers 

Pharmaceutical Firms 

EE M P L O Y M E N TM P L O Y M E N T   
SS E T T I N G SE T T I N G S   

TT Y P I C A LY P I C A L   WW O R KO R K   
AA C T I V I T I E SC T I V I T I E S   

SS K I L L SK I L L S   &  &  
AA B I L I T I E SB I L I T I E S   

RR E S O U R C E SE S O U R C E S   A N DA N D   II N T E R N E TN T E R N E T   SS I T E SI T E S   

Career Services Office 

(574) 520-4425 ♦ FAX: (574) 520-5018 ♦ AI 117A  
www.iusb.edu/~sbcareer  ♦ sbcareer@iusb.edu 

Career Planning & Placement 

(765) 973-8258 ♦ FAX: (765) 973-8288 ♦ WZ 112 
2325 Chester Blvd., Richmond, IN  47374-1289  

www.iue.edu/career 
Used by permission of I.U.S.B. 

School of School of School of 
Business and Business and Business and 

EconomicsEconomicsEconomics   


